











AlIA has divisions across the country who work towards the
following three goals:

To provide opportunities for personal growth for all members
through professional education programs at division meetings
and seminars offered by the Division as well as the AlIA national
office.

To provide members with networking opportunities.

To provide a forum for members to address local/regional issues
impacting the automotive aftermarket industry.

In 2010, the AIA Divisions went through a series of changes as part
of the overall Association governance review. The goal of the
changes was to bring the Divisions even closer to the Board of
Directors. Local participation is enabled through the divisions and
has always been a key part of the Association — a fact that will never
change.

In fact, in the coming years, the
Divisions will be playing a more
important role, helping the AIA Board
deliver on their strategic goals. In
addition to the traditional activities
around scholarships and golf
tournaments, Divisions have recently
become more engaged in government
relations, image building as well as
market research.

Making sure that information is pushed
out locally is vital to communications
between the general membership and
the AIA Board, and the divisions remain
at the heart of this endeavor.

Canada

In 2010, Divisions raised funds for charities, scholarships and High
Fives for Kids. They helped organize car check lanes and women’s
car care clinics. They met with provincial governments and wrote
to MPs. Career fairs and school presentations continued to be a
high priority. Three regional events in Quebec, Alberta and Ontario
were an incredible success due to the dedication of local
volunteers.

Our current active Divisions include:

Atlantic Saskatchewan
Quebec Northern Alberta
Ontario Southern Alberta
Manitoba British Columbia
Mar 17/18 ......... Red River College Career Day (Manitoba Division)
AP O e Quebec Cabane a Sucre
May14 ......cccoeveveannn. Atlantic Division Marketing Strategy Session
May 27........ Saskatchewan Division 24th Annual Golf Tournament
JUNE 2 . Alberta North/South Golf Classic
JUNE B oo Quebec Division Golf Tournament
June17:.............. Manitoba Division Sun Fund for Kids Charity Golf
Sept8: e Manitoba Division Fall Classic Golf Tournament

Sept 9: .. Alberta North Division Rick Gibson Fall Memorial Classic
Sept 9:..Atlantic Division 43rd Annual Golf Tournament & Banquet
NOV 25: . Quebec Division Tribute to Pioneers
DeC 17 i Manitoba Division Christmas Lunch
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Divisions at a Glance

Atlantic Division

CHAIR: Terry Theriault
Kathy Locke

David Vaughan

Andrew Benner

Douglas Reevey

Québec Division

CHAIR: Gaétan Dussault
Mauro Cifelli
Bernard Lefebvre
Carol Chartrand
Emile Bergeron
Jacques Chalifoux
Jacques Parent
Lionel Draws
Magella Boutin
Michel Metcalfe
Raymond Savard
Yvan Dominique
Claude L’Ecuyer

NManitoba Division

CHAIR: Charlie Scott
Murray Emond

Jamie Campbell

Brent Karr

Tom Kress

Mike McKirdy

Doug Muir

Glenn Wilson

Ronald A. Surcon

Steve Petruskavich

Ontario Division

CHAIR: Jeff VandeSande
Brad Thomas
Brian Taylor
Dan Clark
Dave Lange
Derek Chinn
Doug Moody
Glenn Schaefer
Kim Bishop
Kirk Argo

Marc Therrien
Martyn Johns
Michael Raven
Sandy Kligman
Warren Brown
Andrew Ross
Ed Jagt

John Cochrane
Dean Clarke
Trevor Longley
Kevin Patterson
Matt O’Brien
Ken Coulter
Robert Maiurro
Dave Peck
Dave Booy
Scott Spike

Saskatchewan Division

CHAIR: Shawn Johnston
Robert Fitzel

Jack Tatchell

Len Ritchot

Richard York

Alan Schulzke

Northem Aloerta Division

CHAIR: Bob Sinclair
Gerald Kottke

Darryl Moroz

Tom Robinson

Phil Simpson

Zara Wishloff

Casey Wnuk

Southem Alberta Division

CHAIR: Tony Webb
Bruce Cowling

Jerry Ramey

Don Bodinsky

British Columbia Division

Recruitment is under way
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Councils & Committees

Audit and Finance Committee

Chair: Denis Mathieu

Assist the Board in fulfiling its responsibilities with respect to the
integrity of the Association’s financial audits, reporting and
processes.

AlA _Automotive Service Provider Association
(ASPA) Council

Chair: Ed Jagt

Identifies issues impacting ASPs and their customers, while also
debating potential solutions.

Division Chairs Advisory Council

Chair: Rotating Chair

Provides a forum for division chairs to network, share best
practices, exchange ideas, identify common concern and advise
AlA with respect to key industry issues.

Government Relations Committee

Chair: John R. Watt

Identifies government relations issues, and establishes a process
for priority setting. Influences government on industry issues.
Monitors proposed government legislation/regulations; establishes
an industry position on policy issues; and lobbies the government on
the industry's behalf.

Market Research Committee

Chair: William Stanzeleit

Act as the central hub for detailed and strategic data. Bring value to
the membership by gathering statistical information either as a
repository of existing or initiator of new market research projects.

Paint, Body & Equipment Committee

Chair: Tony Canade

Addresses the special interests of suppliers, distributors and
wholesalers in the paint, body and related equipment sector

Retailers Council

Chair: Randall A. Moore

Provide a forum for identification of issues and discussion on best
practices relating to the interests of mass merchandisers, specialty
retailer groups and oil company headquarters.

Young Executive Society (YES) Committee
Chair: Linda Donnini

Acts as the Voice and Resource for young executives in the
automotive aftermarket industry. Provides members with a forum
to express their views and recommendations on current industry
issues, while also providing opportunities for networking,
professional development and mentorship.
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Other Volunteer Groups in 2010

° I-CAR Transition Committee d
° Membership Task Force o
o Be Car Care Aware Advisory Board

Other Groups AlA is Involved With

Nomination Committee
Product Standards Working Group

AlA’s participation and involvement in the Industry extends far beyond that of the Association. The Association’s Directors and Divisions allow
our members’ voice to be heard through groups, councils and committees in all areas of the industry.
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CSMO - Comité sectoriel de la main-d’oeuvre des services

GAAS - Global Automotive Aftermarket Symposium & Scholarships
NASTF - National Automotive Service Task Force

o AAIA - Automotive Aftermarket Industry Association o Comité Paritaire

o Auto Prévention o

o Be Car Care Aware Women’s Board automobiles

o CAHR - Council for Automotive Human Resources o

o CAl - Canadian Automotive Institute .

o CAPC - Canadian Automotive Partnership Council o Recyc-Québec

o CARS - Canadian Automotive Repair and Service Council © Stewardship Ontario
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Close to 300 influential leaders of the automotive aftermarket industry dedicate their time and effort in causes, task forces, workshops, councils,
committees and the Board of Directors. They have shaped the automotive aftermarket industry into the strong, vibrant Association it has become.
Each year, two individual awards are given to honour specific volunteers who have raised the bar to exceptional heights.

In 2010, industry veteran John Cochrane was presented with the
AlA Distinguished Service Award. Mr. Cochrane is the Owner
and President of Cochrane Automotive, and his personal
contributions are well known throughout the industry - his active
support in the Right to Repair Campaign, his years as Chairman of
the AIA Board of Directors (2006-2007) and his continued
participation on other boards, as well as AIA Councils and
Committees. He is a true industry leader, inspiring other people to
follow in his footsteps, and has helped in the growth and
development of Canada’s automotive aftermarket industry.

John Cochrane (center) receiving the
2010 Distinguished Service Award at the
2010 ACE Conference in Montreal.

Also pictured: John Watt (left),

Brad Morris (right).

Winston Churchill

The 2010 winner of the Young Executive of the Year Award,
presented by the Young Executive Society (YES) is Eric Boutin of
CARQUEST Canada. Mr. Boutin is an active participant in AlA’s
Young Executive Society Committee as well as a strong supporter
of the Student Aftermarket Day. In addition, Eric was an Office
Manager for General Parts Inc, US, and worked for BASF, France
as a project assistant on a special purchasing centralization project.
Currently, he is the Regional Manager overseeing 13 CARQUEST
stores in the GTA and is responsible for 110 teammates. He
continually demonstrates his dedication to each position he has
held, his commitment to AIA as well as his true personal investment
to the industry.

Eric Boutin (center) receiving the Young
Executive of the Year Award at the 2010
ACE Conference in Montreal.

Also pictured: Marc Brazeau (left),
Brad Morris (right).




AlA would like to acknowledge the people who volunteer on our Councils and Committees:

Dick Allen (Fountain Tire) ¢ Bob Anderson (Mr. Lube Canada Inc.) ¢ Mark Degli Angeli (Mister Transmission (International) Ltd.) ¢ Karen Barkin (Bestbuy
Distributors Ltd.) ¢ Wayne Barnes (OK Tire Stores (Edmonton)) ¢ Bob Bignell (Ontario Tire Dealers Association) ¢ Melly Bonita (AutoGlym) e Eric
Boutin (CARQUEST Canada Ltd.) ¢ Kristine Brown (Wakefield Canada Inc.) ¢ Steve Bujold (Uni-Sélect Inc.) ® Tony Canade (Assured Automotive) e
Michel Caron (Audatex a Solera Company) ¢ Bruce Carrick (Mitchell International) ¢ Andy Chiodo (Active Green + Ross) ¢ Raquel Chisholm (Emond
Harnden LLP) ¢ Mauro Cifelli (Vast-Auto Distribution Itée) ¢ Doug Coates (Lordco Parts Ltd.) ¢ Ed Coates (Lordco Parts Ltd.) ¢ John Cochrane
(Cochrane Automotive) ¢ Graham Conrad (Automotive Trades Association Atlantic Canada) ¢ Nathalie Coulombe (Normand Sicard Inc.) ¢ Ken Coulter
(Specialty Sales & Marketing) ¢ Megan Currie (Honeywell CPG) e Georgia Dahle (Mr. Lube Canada Inc.) ¢ Natalee Davis (Wakefield Canada Inc.) e
Rick Decher (Blue-Streak Hygrade Motor Products) ¢ John Del Vasto (Vast Auto Distribution Itée) ¢ Tony Del Vasto (Vast-Auto Distribution Itée) ¢ Yvan
Domingue (Entrepot de Montreal) ¢ Linda Donnini (Uni-Sélect Inc.) e Gilles Dubreuil (Carquest Canada Ltd.) ¢ Gaétan Dussault (Du-So Pieces D’Auto)
e Dave Fifield (Wakefield Canada Inc.) ¢ Jim Fox (Maremont) ¢ Laura Fuller (Osram Sylvania) ¢ Keith Gordon (Delphi Product & Service Solutions) e
Daniel Grenier (Association des spécialistes du pneu du Québec inc.) ® Steve Gushie (CARQUEST Canada Ltd.) ¢ Robert Hattem (NAPA Canada) ¢
Bill Hay (Dayco/Mark IV Automotive Canada) ¢ Joe Herauf (NAPA Auto Parts) e Dave llles (Philips Automotive Lighting) ¢ Ed Jagt (Barrie Area
Automotive Repair Association) ¢ Bliss James (Fountain Fire) ¢ Rick Jameson (ABS Friction) ¢ Allan Janssen (Newcom Business Media Inc.) ¢ Larry
Jefferies (CARSTAR Automotive Canada) ¢ Martyn Johns (Newcom Business Media Inc.) ¢ Shawn Johnston (DAYCO /Mark IV Automotive Canada)
¢ Bill Karelsen (The Mufflerman) ¢ Joan Kent (Honeywell CPG CANADA) ¢ Rose Ladha (Super 48 Sales Inc.) ¢ Amanda Li (Pennzoil-Quaker State) e
Trevor Longley (Canadian Tire Corporation) ¢ John P. MacDonald (Ideal Supply Company Limited) e Gloria Mann (Media Matters Inc.) ¢ Lisa Marchese
(DesRosiers Automotive Consultants Inc.) ¢ Denis Mathieu (Uni-Select Inc) ¢ David McDuffe (Wakefield Canada) ¢ Michael Metford (Vast-Auto
Distribution ltée) ¢ Ezer Mevorach (Mevotech Inc.) ¢ Dominic Monaco (Entrepot de Montreal) e Randall A. Moore (Mister Transmission (International)
Ltd.) e Brad Morris (Grote Industries Co.) ¢ Rolf Muench (Osram Sylvania Limited) ¢ Andy Nagy (Western Canada Tire Dealers Association) ¢ Edward
Nasello (CARS Council) ® Matt O’Brien (Grant Brothers Sales Limited) ¢ Gary O'Connor (Uni-Sélect Inc.) ¢ Ray Osika (Gates Canada Inc.) ¢ Kevin
Patterson (NAPA Inc.) ¢ Robert Pitt (Affinia Canada Corp.) ¢ Joe Pomaranksi (Tenneco Automotive) ¢ Raymond Proulx (KYB America LLC) ¢ Michael
Raven (Uni-Sélect Inc.) ¢ Michele Raymond (Uni-Select Inc.) ¢ Mark Reed (Shell Canada) ¢ Douglas Reevey (Autotec (1995) Inc.) ¢ Kent Rennie
(Wakefield Canada Inc.) ¢ Glenn Root (Midas Canada) ¢ Jean-Guy Rosa (PPG Canada Inc.) ® Andrew Ross (Business Information Group) ¢ Remy L.
Rousseau (Rousseau Automotive Communication) ¢ Cindy Russell (Veyance Technologies Canada, Inc.) ¢ Michael Rutherford (OK Tire Stores Inc.)
e Gord Sadler (CARQUEST Canada Ltd.) ¢ Dave Santing (Windsor Professional Automotive Repair Association) ¢ Bob Saurette (Wakefield Canada
Inc.) e Charlie Scott (Piston Ring Service (Auto Value)) ¢ Sam Sgro (Robert Bosch Inc.) ¢ Brad Shaddick (Federal-Mogul Canada) ¢ Lee Shaw (Grey
Bruce Independent Automotive Repair Association) ¢ Greg Sims (OK Tire Stores Inc.) ¢ Bob Sinclair (Dixie Electric Ltd.) ¢ Malcolm Sissmore (Delphi
Product & Service Solutions) ¢ Don Skuce (Modern Sales Co-op) ¢ Scott Spike (Exide Technologies Canada Corporation) e Wiliam Stanzeleit (LJ
Peters) ¢ Peter Steele (Active Green + Ross) ¢ Roland Taube (Akzo Nobel Coatings Ltd.) ¢ John Tennant (Auto Value) ¢ Trevor Tennant (Auto Value)e
Terry Theriault (Terrio Sales) ¢ Marc Therrien (Veyance Technologies Canada, Inc.) ¢ Brad Thomas (NGK Spark Plugs Canada Ltd.) ¢ Chris Thorne
(NAPA Inc.)e Nelson Tonn (Fountain Tire) ® Mario Tremblay (DuPont Automotive Finishes) ¢ Rick Valin (BASF Canada) ¢ Jeff VandeSande (Bestbuy
Distributors Limited) e David Vaughan (Eastern Automotive Warehousing) ¢ John R. Watt (Petro-Canada Certigard) ¢ Tony Webb (Recochem Inc.) e
lan Wheeler (Blue Streak-Hygrade Motor Products) ¢ Bruce Whyte (Federal-Mogul Canada Ltd.) ¢ Art Wilderman (Canadian Independent Automotive

Association Ltd.)

Canada



2010 was a big year for AlA’s relations with the Collision Repair
Industry. In April of this year, AIA Canada came to a final licensing
agreement with I-CAR-US - the Inter-Industry Conference on Auto
Collision Repair - making AIA Canada responsible for the operation
of all I-CAR training in Canada. The auspicious agreement was
supported with enthusiasm by the Presidents of both organizations,
Mr. Marc Brazeau and Mr. John Edelen, who mutually declared the
partnership as a significant opportunity for collision repair training in
Canada.

From the moment the program was transfered on May 1, 2010, AIA
worked swiftly to establish a solid infrastructure including a new
database, bilingual website, a transition committee and staff at the
AlA offices to answer all incoming inquiries. With support and
guidance from key stakeholders, I-CAR Canada has been busy
tailoring its programs and courses to ensure the needs of the
Canadian Collision Industry were met.

The new I-CAR Canada website (www.i-car.ca) operates in both
French and English, provides information on upcoming courses as
well as current news and events. In addition, due to the capacity of
the new database, the website is also able to offer individual training
records and lets students register and pay for training on-line. The
training database ensures complete protection of personal
information, while delivering important human resource information
to managers.

New |-CAR Canada Numbers

Flease note that registered users have a new -CAR
Canada number, preceded by the letters "CA™. This
number should be used on all -CAR exams and in all
correspondence.

Welcome to I-CAR Training in Canada

This watsite ghes you 3ccess fo mast of the sdministrative funcions for 1-CAR wraining,
You can

ala

Canada

I-CAR Canada is
committed to working
with key organizations
within the Collision
industry and form strong
relations with provincial
groups. For instance,
delivery of instruction in BC resumed after an absence of several
years, and an important re-launch of training services took place in
Quebec highlighted by the first I-CAR conference that was held in
Montreal this September.

V.!\

licensed by / autorisé sous licence par I'AlA Canada

The I-CAR Canada program boasts a myriad of first rate trainers
and an exciting curriculum of courses. With four to six new courses
being added each year the program is vibrant and ever changing.
The beginning of this training program in Canada is promising. The
momentum can be seen everywhere, with training across Canada
during the fall term proving to be extremely successful.

With much anticipation in the market place, AIA met the demand for
quality training, solid data and a strong staff. The results to date are
a reflection of the dedication of everyone at AIA to deliver the
Collision Industry with world-leading, Canadian-tailored programs.

2 u SRRy, Steering And Suspension
Plastic Repair Damage Analysis
Program 1 »




Events are crucial for AlA to fulfill its purpose. As an Association, AIA
has always recognized the value of events in order to provide an
opportunity for members to network with colleagues and
customers, while learning about trends or practical business tips
and allowing a forum for discussion. Whether it’s during a
conference, workshop, forum, roundtable or career day, AlA events
bring people together from all over Canada and from different levels
of the supply chain.

Some events have been around for years due to their popularity,
while new events are also frequently launched in response to
member requests or suggestions. The scope of events in 2010 were
varied from nearly 1300 members and customers at Canada Night,
to 500 attendees the Quebec Grand Forum and a mix of 200
students and aftermarket executives interacting at the Aftermarket
Day at Georgian College.

Whether members are seeking a hands-on workshop, strategic
trend discussions, a chance for mentorship or interaction with
potential customers, the Association’s events this year offered
opportunities for everyone.

March 24: . ... Quebec Grand Forum
April 27 Aftermarket Conference for Executives
June 3: Western Canada Grand Forum
September 24: ... I-CAR Training Event
October12: ..o, Canadian Collision Repair Night
October 20: ... Ontario Grand Forum
November 2: ... Canada Night
November 15:.........cooiiiiinnen. Young Executive Society Workshop
November16:.......coiiiiiie Student Aftermarket Day
December O: ... Sponsor Appreciation Diinner
APl 26: .. Board of Directors Meeting
APl 28 Annual General Meeting
November 15: ... Board of Directors Meeting

2010 Ontario Grand Forum in
Toronto, Ontario

2010 ACE Conference in
Montreal, Quebec

Canadian camaraderie at Canadian
Collision Repair Night in Las Vegas

2010 Student Aftermarket Day in
Barrie, Ontario

2010 YES Workshop in
Barrie, Ontario

ala
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AlA Canada’s
Plllars or Excellence

Government Relations
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Government Relations
Notable Issues of 2010

AlA represents the interests of members at all levels of government to ensure that the needs of the industry are properly communicated and
safeguarded. Building relationships, participating on boards and lobbying are various components of the Government Relations efforts put forward

by AIA in 2010, with both regional and Federal levels of government.

Be Car Care Aware

With funding renewal under consideration and many cuts planned in
Government programs, AIA embarked on an aggressive campaign
this fall to bring the merits of the Be Car Care Aware program to the
attention of elected officials. In addition to garnering support for the
BCCA messaging, the meetings AlA held with various government
officials allowed the issue of vehicle maintenance in general to be
discussed. In addition, valuable connections were made with MPs
that will allow BCCA to leverage the constituency distribution
channels and promote the program’s messages. The meetings with
the Minister of Natural Resources’ office, other Cabinet members,
the Auto Caucuses of all three national parties as well as numerous
meetings with MPs in 2010 proved positive with regards to the goals
of the program, as well as the key messages regarding benefits to
the environment, the economy and motorist safety.

Right to Repair

In the last few years, the entire industry, along with fourteen
associations, came together to fight for the aftermarket and repair
industry’s “Right to Repair”. On September 29, 2009, an agreement
for access to technical information, tools and training was signed
by the Canadian Vehicle Manufacturers Association (CVMA), the
Association of International Automobile Manufacturers of Canada
(AIAMC) and the National Automotive Trades Association (NATA).
The agreement is called the Canadian Automotive Service
Information Standard (CASIS). AIA expects that the CASIS
agreement will provide the structure to ensure that aftermarket
service and repair technicians have access to OE service and repair
tools, training and implementation.

This is a positive step forward for our industry, and AlA looks forward
to a collaborative and productive relationship with vehicle
manufacturers in Canada.

Vehicle Inspection

In 2010, AIA began to focus on activities that address the issue of
more than $10 Billion of underperformed maintenance in Canada.
The Periodic Vehicle Safety Inspections (PVSI) project focuses on
the development and implementation of standards for a vehicle
inspections process that can be adopted by the industry, and
supported by governments. As a provincial issue, AlA has begun
discussions with a number of provinces on the topic, and as a result
was invited to present to representatives of all Provincial
jurisdictions through the Drivers and Vehicles Standing Committee of
the Canadian Council of Motor Transport Administrators (CCMTA).
The goal of this presentation was to open a general dialogue with
the Provinces on the creation of a National Safety Code for light duty
passenger personal vehicles, similar to the standard that is in place
for commercial vehicles. Follow-up meetings with Transport officials
and Cabinet Ministers have taken place in Alberta, Ontario, Quebec,
Prince Edward Island and Nova Scotia.

AlA represents the interests
of memiloers at all levels of
govemment to ensure that
the needs of the industry are
oroperny communicated and
safeguarded.
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Stewardship Programs
Product Stewardship (recycling programs that require extended
producer responsibility) continues to be an issue in almost every

Province. AIA has been involved in the development of each of B '|d' | .t' h'
these Provincial programs in at attempt to have a streamlined U| |ng rea |On8 |p8,
approach taken to the management plans between jurisdictions.

This year, changes to the Municipal Hazardous and Special Waste partiCipating On bOardS

(MHSW) program mandated by the Provincial Government in . .

Ontario (Eco Fees) caused concern for both consumers and AlA

members. AIA formed partnerships to successfully lobby for aﬂd |Obby|ng a're varlous
maintenance of the existing management plan for Phase 1 MHSW

products in Ontario. ' Components Of -the

ANew Featurein 20101 No Governmment Relations

AlA is now providing members with a NIMONIKD&%SV?SSU"“% . eﬁor‘ts pu't fOr\Nard by
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Nimonik is a regulatory analysis company that will A
members access to information and tools to ma fedea,‘;_(\l \ AIA 1 QO/IO '.th
provincial and municipal environmental legislation. Look'for it in tk :h‘» ﬁ |n On V\/l
Government Relations section of the AIA Website. /};ﬁa{% LT '
- s s & both regional and
., | Federd levels of
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Market Research

One of AIA’s mandates is to educate members in areas that impact the growth and prosperity of the industry. With that in mind, AIA continues to
create surveys, compile data and reach out to the best consulting companies in order to provide members with reliable and practical facts they
can use in their own businesses. This year, the three publications below made for incredible market research findings.

OUTLOOK STUDY 2010

The 2010 AIA Outlook Study - A Window of Opportunity, revealed ﬂk
the next few years could be prosperous for Canada’s automotive
aftermarket industry due to the increase in vehicle usage, the
growing number of used vehicles on Canadian roads and the
decrease in the total number of dealerships. The total value of the
Canadian aftermarket continues to grow, but Dennis DesRosiers of
DesRosiers Automotive Consultants, advised businesses to treat
this as a “temporary phenomenon”, as the number of new vehicles
sold in recent years has been lower, and competition from the fewer
but stronger dealerships that survived the recent closures wiill
increase. Therefore, while the forecast for the next few years is very
positive, the experts commissioned for the Outlook Study urged to
take this time to reinvest in their businesses and in their employees
to be in a strong position for the leaner years ahead.

OUTLOOK STUDY

Success aways comes
when preparation meets
an opportunity,

Henry Hartman

ﬁa 2010 ANNUAL REPORT
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2010 MECHANICAL VEHICLE REPAR AND SERVICE
SHOP STUDY

AlA developed the 2010 Mechanical Vehicle Repair and Service
Shop Study - a study based on the results from a survey conducted
this year on automotive repair shops that were identified as
generalists — general car services and repairs, including tire sales.
Only the most “usable” surveys of the 900 received by AIA Canada
were included in the study’s results, providing results with a
confidence level of 94%. The general conclusions of the study
showed trends in many areas such as business conditions as well
as shop productivity. Among other things, the results demonstrated
that the industry remains focused on car count rather than finding
what the vehicles “need”. On top of the study’s decisive conclusions
and statistical trends, the study provided tips and management
tools for shop owners to use as parts of an effective strategy for
growth.

dla

2010

Mechanical Vehicle Repair
& Service Shop Study

October 2010

DEMAND STUDY

AIA commissioned DesRosiers Automotive Consultants (DAC) to
prepare the “Hidden Potential Unmasked - The Canadian
Automotive Aftermarket Demand Study” in order to estimate the
potential market demand that could be available in Canada. The
ultimate goal of this report was to assess the degree to which
vehicles are being properly maintained. The report estimated the
true industry potential demand at $28 billion, while actual services
performed amounted to only $18 billion - this significant difference
of $10 Billion represents an opportunity that is being missed when
customers bring their vehicles in for servicing. AIA hopes this study
encourages members to use a more proactive approach to
servicing behaviour, which can benefit the industry, the environment
as well as the driving pubilic.

2010 ANNUAL REPORT
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Be Car Care Aware

Be Car Care Aware, our consumer vehicle maintenance education
program, was launched in 2004 and has received tremendously
positive feedback from communities across Canada, and the B C C A

industry at large — with member companies contributing over e = ar are Ware
$1.2 million in cash contributions since 2004 and providing volunteer Medla Coverage n NumberS
hours to help steer the program, it is evident that they see the value (2007_201 0)

of the program. BCCA is designed to reach out to the

21.7 million Canadians of driving age, and to serve as a trusted

3@ party provider of information when it comes to vehicle
maintenance.

Be Car Care Aware’s mandate to continually increase car care
awareness will bring new projects in the year of 2011, as well as
increase the popularity and quality of our previous efforts.

[NN)

= Be Car Care Aware’s Key Messages:
= S Reduce fuel consumption

> - Increase safety

— < Avoid costly breakdown repairs

(9p]

o}
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In 2010, among the efforts listed in the next page, Be Car Care
Aware increased the seasonal messages of “May is Car Care
Month” and “October is Car Safety Month”. In addition, the program
augmented efforts to become more present in Québec with the
development of a focused communications plan, and social media
networks have become more active.

The “Winter Survival Guide” received extremely positive feedback
and Car Check Events and Car Care Clinics were conducted by
shops across Canada. This year, Car Care Canada went to Las
Vegas to participate in the “Car Care Fair” at AAPEX, an event that
attended over 6,000 Canadians from the industry.

Be Car Care Aware

www.carcarecanada.ca

ﬁa 2010 ANNUAL REPORT
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WHAT DID BCCA DO TO BE HEARD IN 20107?

Consumer eNewsletter - provides a direct way of reaching
interested consumers with the message of regular vehicle
maintenance.

Online Banner Advertising - increases traffic to the
carcarcanada.ca website, which receives 70,000 to 80,000 hits per
quarter and is filled with interactive information on vehicle
maintenance.

Spokespeople - Kelly Williams, our English spokesperson, and
Jean-Francois Veilleux, our French spokesperson, have been with
us our program’s inception. They are integral for our consumers to
put a face and voice to our campaign.

Seasonal Campaigns - Spring and Fall campaigns include a
media tour and Car Care Clinics across Canada to communicate
the need for regular vehicle maintenance that includes targeted
pitches for radio, TV and print.

iy CATCAECAnagy |
)

CAR CARE MINUTES

MINUTES SUR
L'ENTRETIEN AUTOMOBILE

Canadian Car Owner Magazine - a partner of Car Care Canada,
the magazine distributes 50,000 copies per edition and is published
4 times a year. It features various articles on the benefits of vehicle
maintenance.

The Weather Network - using 1 minute programming segments
(Car Care Tips), the 9 winter car care segments are scheduled
every winter from December until March.

Spring and Fall Tune Up/Advisories - the Tune Up is distributed
twice yearly. BCCA plans to increase communications with BCCA
shops to four times a year, in order to continue the “seasonal
messages” trend.

Promotional Material - the Car Care Guides, the Go Green
Brochure, the service interval Brochure as well as the One Minute
Car Care Videos are all various ways of promoting Vehicle
Maintenance and reaching different types of audiences.

'OBER 15 CAR SAFETY MONTH!

Gar Care hware “Winter Survival Gaide™
Now Available
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High Fives for Kids Foundation

Every year, AIA members from across the country
generously give their time and money to a variety
of worthy causes and charities. With that spirit
in mind, AIA Canada has now formalized that
involvement by establishing the AIA High
Fives for Kids Foundation.

The High Fives for Kids Foundation is in place
to assist AIA Members and Divisions in their
support of charities surrounding children and
youth across Canada, such as raising funds for
their local community groups, other local charities,
camp programs or local hospitals.

An example of the High Fives for Kids Foundation’s generous
contributions was during the 6th Annual Sun Fund for Kids Charity
Golf Tournament on June 17th, 2010, hosted by the AIA Manitoba
Division. The Division was able to present a cheque for $5,500 to
the charity and in addition, a cheque for $1,500 was presented by
Brad Morris, AIA Chairman, on behalf of High Fives for Kids.

Other causes and charities to receive support from the AIA High
Fives for Kids Foundation in 2010: the “Help a Child Smile”
Foundation, who, through a request from the Brand Naval Veterans,
received a $500 donation from High Fives for Kids; and the ARPAC
foundation through the CCPQ in Québec who received a generous
$1,500.

The contributions our members make as they work on a local level
to help kids is the perfect example of how even a small gesture can
have a great impact.

Scholarships

AlA Canada is committed to building a prosperous future for the
automotive aftermarket industry, and for Canada, as a whole. AlA
Divisions raised funds for scholarships through golf tournaments,
reception dinners and other initiatives.

AlIA Canada offers five distinct scholarships - all of which are
founded in order to reach out to a distinct types of students, and to
encourage careers in the automotive aftermarket industry. At the
time of the Annual Report’s publication, in 2010 alone, AIA Canada
awarded over $25,000 in scholarships.

The Specialty Equipment Marketing Association (SEMA)
Memorial Scholarship Fund ($1000-$4000)
For students pursuing careers in the automotive aftermarket

AIA and the Global Automotive Aftermarket Symposium
(GAAS) Scholarship Program ($1000)
For all students in secondary education

2010 Matching Grant Recipient (GAAS)

For all students who have received a scholarship and have started
their careers in the automotive aftermarket industry 6 months
following their graduation

Hans McCorriston Motive Power Machinist Grant ($500)
For students enrolled in a college-level Motive Power Machinist
training program within Canada

The Arthur Paulin Automotive Aftermarket Scholarship
Award ($700)
For students pursuing careers in the automotive aftermarket

The Marion Roberts Memorial Scholarship ($500)
For children or spouses of employees of AIA Member Companies

2010 ANNUAL REPORT
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2010 AlIA Scholarship Recipients

AUTOMOTIVE INDUSTRIES ASSOCIATION OF CANADA

AlA Canada would like to congratulate
our scholarship recipients!

SEMA Memorial Scholarship Fund (2010)
° Cameron Sullivan
° Soochan Lee

AlA and the Global Automotive Aftermarket Symposium
(GAAS) Scholarship Program (2010)
° Kenneth Cooper
Derrick Johnstone
Tony Nguyen
Mathew Stephenson
Joa Markotic
Rebecca Cooper
Benoit Leblanc
Aaron Bowker

2010 Matching Grant Recipient (GAAS)
. Rebecca Sangster-Kelly

Hans McCorriston Motive Power Machinist Grant (2009)*

. Noel Mathieu

The Arthur Paulin Automotive Aftermarket Scholarship Award

(2009)*

Joann Mathon
Wyatt Soroka

Jamie Hynes

Barry Bell
Kim-Michelle Cowan
Remi Chiasson
Serge Tremblay
Antoni LeBlanc
Randy Theriault-Hache
Charlie Reimer

* 2010 Recipients for these scholarships will not be announced until 2011.

The Marion Roberts Memorial Scholarship

Division
Atlantic

Quebec

Central Ontario

Manitoba

Saskatchewan

Southern Alberta

Northern Alberta

Student Name
Katie Carter
Amy Thiffault
Johnathan Fahey
Edmund Walsh
Zachary Taylor

Audrey Desautels
Félicité Lafrance
Stéphanie Metcalfe
Jean-Francois Metcalfe
Gabrielle Turcotte

Jesska Shannon

lan Heft

Lysanne Grenier
Emilee Winter
Katrina Pyne

Brittany Smallegange

Kevin De Guzman
Alyssa De Guzman
Sara Fournier
Alyssa Virtue
Michael Tooth
Daniel Cloutier
Morgan Solilak

Ashley Manz
Brett Millard
Riley Katz
Brittany Wiebe
Danielle Genest
Kelsey Blanch

Jeffrey Anderson
Evan Wishloff

Jennifer Maier
Andrew Maier
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Staff Contacts

MARC BRAZEAU

President
marc.brazeau@aiacanada.com
800-808-2920 ext 222

MIREILLE SCHIPPERS
Manager - Collision Training &
Industry Relations

mireille.schippers@aiacanada.com

800-808-2920 ext 264

HEATHER BURNS

Senior Coordinator — National
Business Development
heather.burns@aiacanada.com
800-808-2920 ext 260

DEBORAH MOYNES-KESHEN

Vice President

deb.moyneskeshen@aiacanada.com

800-808-2920 ext 223

PATTY KETTLES

Manager - Marketing & Communications

patty.kettles@aiacanada.com
800-808-2920 ext 221

CHRISTINE FARQUHARSON
Senior Graphic/Web Designer

christine.farquharson@aiacanada.com

800-808-2920 ext 226

A
SCOTT SMITH

Director - Government & Industry Relations
scott.smith@aiacanada.com
800-808-2920 ext 234

THERESE SANTOSTEFANO
Manager - Operations & Events
therese.santostefano@aiacanada.com
800-808-2920 ext 225

KINA LECLAIR

Coordinator - Communications
kina.leclair@aiacanada.com
800-808-2920 ext 233

CAYLA IRELAND
Coordinator - Operations
cayla.ireland@aiacanada.com
800-808-2920 ext 232

ANDREW SHEPHERD
Director - Collision Training

andrew.shepherd@aiacanada.com

800-808-2920 ext 229

| N !

DIDINA KYENGE

Executive Assistant
didina.kyenge@aiacanada.com
800-808-2920 ext 231

LISA LEBLANC-HEBERT
Coordinator - Collision Training
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lisa.leblanc-hebert@aiacanada.com

800-808-2920 ext 227

CLAUDE L'ECUYER

Regional Coordinator - Quebec
claude.lecuyer@aiacanada.com
800-808-2920 ext 231
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AlA Canada would like to acknowledge the generous financial support from the
following major sponsors:

®

BLUE STREAK

CTles

ATomkins Company

/—\
e FEDERAL @ Shell Lubricants

MOGUL TENNEGO
& ¢
UNI-SELECT. -Caveo- e \Nakefield

CANADA INC

Q!Q 2010 ANNUAL REPORT
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AlA Canada would like to recognize all of our sponsors in 2010.

3M Canada Company

Absco Brake Ltd.

Activant Solutions

Active Green + Ross

Affinia Canada

Agence Stephane Carre

Agna Brakes

Akzo Nobel

AllTrade

AP Exhaust Products

Aries Offroad

ASC (Agence Stephane Carre)
Audatex

Autoglym

Autoline Products Ltd.
AutoValue Group

BASF Canada Inc.

Battery Direct

Beck/Arnley

Bendix Brakes

Bestbuy Autoparts

Blue Streak-Hygrade Motor Products
Bushwacker

Canadian Tire Corp.

Cardone Industries

Carquest Canada

CARS Council

CARSTAR

Central Auto Parts Dist.
Cequent Performance Products
Certigard (Suncor Energy Inc.)
Cliplight

Continental Tire

CRP

Dayco Canada Corp

Delphi

Dixie Electric

Dorman Products

DuPont Automotive Finishes
East Penn Canada

Exide Technologies
Extang/Truxedo/BedRug
Federal Mogul

Firestone Ride-Rite

Fix Auto

Foster Parts

Fountain Tire

Gabriel Ride Control

Gates Canada

GE Lighting Canada

GFGM Marketing

Goodyear Engineered Products
Grant Bros.

Grote

Hall-Chem Mfg. Inc

Hamsar Diversco

Hasting Filters

Hella

Honeywell

Hunter Engineering Company
Husky Liners

Ideal Brake Parts

Ideal Supply

Ingersoll Rand

Interstate Batteries

KYB America

LKQ Keystone

Lordco

Lucas Oil Products

Lyman Agencies Ltd.
Maremont

MAS

Matthew Scott Data Marketing
Mevotech

Michelin Canada

Mitchell International

Modern Sales Co-op
Morneau Sobeco

Motorcar Parts of America Inc.
NAPA

NAPA AutoPro Collision Uni-Select

NGK Spark Plugs

NLS Products Uview

NovaEast Warehouse Distibutor Inc. Valspar Inc.

OK Tire Valvoline

Old World Industries Vast-Auto

Osram Sylvania Wakefield Canada
Permatex Wilson Auto Electric

Peterson Mfg. Co. Zurawel Patton Sample
Philips Automotive

Pico of Canada

Pilot Automotive

PPG Canada

Prema Canada

Promax Auto Parts
Promechanix

Radiator Specialty Company of Canada
Recochem

Red tek

RL Polk

Robert Bosch Inc.

Rol-Tech

Satisfied Brakes

Schaeffler Canada

Seattle Tool

Shell Lubricants
Sherwin-Williams Canada Inc.
Shrader Canada

SKF

Somerville Marketing Inc.
Spectra Premium

Specialty Sales & Marketing
T. Terrio Sales

Tenneco

The Timken Corp.

Total Lubricants

Transbec

Transit Warehouse

Trico Products

Ultra Fit Manufacturing

2010 ANNUAL REPORT
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